Get set for 

the heist of all time! 
Six lovers of 

the quick buck 
re-float a sunken 
World War II sub 
and race out on 

the craziest 

caper ever 

capered ! 


He's an I've: tried-everything guy. 
She's an I'll-try-anything girl. 
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Still #20034/129 Mat 2A 
SET FOR ACTION—It’s Frank Sinatra with Richard Conte as 


they appear with lovely Virna Lisi in Paramount Pictures’ action- 
adventure film, “‘Assault On A Queen,” which opens .......... 
PLiaet il Cele een pemem: Goo Theatre. The Sinatra Enterprises-Seven Arts 
production is a spine-chilling story of modern day piracy, invoiv- 
ing a gang that decides to rob the Queen Mary from an old German 
U-boat. With the screenplay written by Rod Serling, ‘‘Assault On 
A Queen” also stars Tony Franciosa, Al Kjellin and Errol John. 


“Assault On A Queen’— 
Fine Adventure Fare! 


Frank Sinatra is at his derring-do best in his latest film, “‘As- 
sault On A Queen,” which opened ........... PEE, 2 «ons sa 
theatre. Topcast with Sinatra in the film are Virna Lisi, (you’ll 
remember her as the blonde stunner in ““How to Murder Your 
Wife”) Tony Franciosa, Richard Conte, Alf Kjellin and Errol 


John. 

“Assault On A Queen” was pro- 
duced by William Goetz and di- 
rected by Jack Donohue. A Sinatra 
Enterprises-Seven Arts Production, 
Paramount Pictures is releasing 
the color film. 

The story deals with a band of 
adventurers, led by Sinatra, who 
plot to pirate the Queen Mary on 
one of her trips to Nassau in the 
Bahamas. The group raises a sunk- 
en U-boat as its pirate ship and 
sets about the task of fitting it out 
for its voyage of plunder. Things 
go awry when one of the group, an 
ex-Nazi U-boat commander begins 
to slip back into the days when he 
plied the Atlantic, ruthlessly and 
with no regard for human life. 
Against this story is woven the 
love story of Sinatra and Lisi, with 
the jealousy of Tony Franciosa. 


Sinatra has never been better 
than he is in “Assault On A Queen.” 
If you remember his cocky and 
bold Maj. Ryan in “Von Ryan’s 
Express,” then you’ll have a good 
picture of the style with which the 
actor carries off his role. 

Miss Lisi is equally as good, a 
blonde and lovely Italian vision 
whose roles in “Murder” and “Cas- 
anova ’70,” have brought her to the 
attention of American audiences. 

The supporting cast are all ex- 
cellent with Conte and Franciosa 
standouts for their roles as two of 
the pirate sub’s henchmen. 

Director Donohue, last repre- 
sented on-screen with another Sin- 
atra starrer, “Marriage on the 
Rocks” has blended the proper 
amounts of love, adventure, sus- 
pense and excitement to make 
“Assault On A Queen” top viewing. 
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Still #20034/33 
THE BEGINNING—The deal is set by Frank Sinatra, Tony 


Franciosa, Virna Lisi and Errol John in one of the most unusual 
adventure stories ever told about modern piracy on the high seas. 
“Assault On A Queen” is a Sinatra Enterprises-Seven Arts produc- 
tion for Paramount release opening ......... MURINE econ eas cos. dak 
Theatre. It was directed by Jack Donohue. 


Sinatra-Lisi Team in Off-Beat Action— 
Adventure Film of Piracy of Queen Mary 


Frank Sinatra and the girl motion picture experts have been calling the successor to Marilyn 
Monroe, Virna Lisi, are together for the first time in a new adventure film, “Assault On A Queen,” 


a eae at the 


production for Paramount Pictures release. 


“Assault On A Queen,” accord- 
ing to advance reports, is a spine- 
tingling adventure story of modern 
day piracy, involving a gang of 
colorful, larcenous characters who 
decide to plunder the majestic lux- 
ury liner, the Queen Mary on a 
trip to Nassau. The group resur- 
rects an old German U-boat and 
fits it out for the piratic adventure. 
In the course of the plot, co-thieves 
Sinatra and Lisi fall hard for each 
other, thereby providing the proper 
romantic balance. 

Also topcast in the production 
are Tony Franciosa, Richard Conte, 
Al Kjellin and Errol John. Rod 
Serling wrote the screenplay based 
on the best-selling nove: by Jack 
Finney. William Goetz produced 
“Assault On A Queen” and the 
Technicolor attraction was directed 
by Jack Donohue. William Daniels 
directed the color photography. 

One of the most difficult jobs the 
film’s producers had (besides nail- 
ing down the much-sought after 
Mr. Sinatra) was finding a U-boat, 
one of the film’s most important 
principals. Having searched vari- 
ous parts of the world, Mr. Goetz 
and his associates placed a want 
ad which came to the attention of 
the owner of a used boat yard in 
New Haven, Conn. The owner had 
purchased a 1935 U-boat at a war 
surplus auction twenty years ago 
and had since been using it as an 
attention-getter with his customers. 

The boat was put in perfect 
working order by a ship repair 
company and then transported to 
Hollywood. Once in movieland, the 
ship was worked upon by Holly- 
woods magic experts who made it 
look as if it had lain at the bottom 
of an ocean for 20 years. 

Another of the nilm’s real stars 
was the Queen Mary, herself. The 
most famous ocean liner in the 
world makes her motion picture 
debut in “Assault On A Queen.” All 
the location sequences involving the 
legendary vessel were filmed at 
Nassau in the Bahamas. 

Virna Lisi will be starring in her 
second important American film 
with this one, her debut having 
been made as Jack Lemmon’s 
spouse in “How to Murder Your 
Wife.” Miss Lisi will be remem- 
bered by all as the blonde venus 
who rose out of the cake at the 
bachelor party sequence. 
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QUEENLY FEMALE — Virna 
Lisi, that luscious beauty of 
Italian descent, stars with Frank 
Sinatra in Paramount Pictures 
action-adventure, “Assault On 
A Queen,” which opens ...... 
HEVHE Sa we Theatre. 


theatre. The film is a Seven Arts-Sinatra Enterprises 
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FRANK SINATRA AND BEAUTIFUL VIRNA LISI star in the 
Sinatra Enterprises-Seven Arts production, “Assault On A Queen,” 
a Paramount release opening ........... Py ELD a es Vee 
Theatre. A spine-chilling adventure story of modern piracy in- 
volving a unique scheme to rob the Queen Mary in mid-ocean, the 


film also stars Tony Franciosa, Richard Conte, Al Kjellin and 
Errol John. 


ltaly’s Newest and Loveliest Export 
Sensuous and Vivacious Virna Lisi 


For those of you who think that Italy is famous for vino, pizza 
and thousands of churches, think again. The producers of “As- 
sault On A Queen” opening ............ Gh Wee Oka ees 
theatre offer for your consideration a luscious confection of 
Italian descent, Miss Virna Lisi. 


Virna stars opposite Frank Sin- 
atra in “Assault On A Queen,” a 
Sinatra Enterprises-Seven Arts 
production for Paramount Pictures 
release. 

Already acclaimed by the Euro- 
pean press as the successor to Mari- 
lyn Monroe, Virna should reach 
new popularity with her current 
teaming with Sinatra. Until cast as 
the statuesque blonde who springs 
from a cake clad in only a few dabs 
of icing in “How to Murder Your 
Wife,” she had appeared in 35 films 
in Europe without nearing star- 
dom. Even in her native country 
she was known chiefly for her teeth, 
which she flashed in a long-running 
TV toothpaste commercial. She 
was, moreover, a brunette. ‘Mur- 
der” made her a blonde sensation 
in the U. S., but it was not until the 
film was released in Italy that she 
caught on as a big star there. 

Signora Virna Pieralisi Pesci, 
better known as Virna Lisi, is the 
wife of Roman architect Franco 
Pesci and is already complaining 
that work takes her away from 
home and family too much. 

“T can do anything,” she says 
proudly. “I did theatre for six 
years. From that base I can work 


in anything. I worked three years 
in France. And I have worked in 
TV. There was hardly a drama on 
TV without me in Italy.” 

Virna speaks Italian, French, a 
little Spanish and quite a lot of Eng- 
lish, some acquired under a hectic 
schedule during a 30-city tour to 
promote “Murder” last year. 

The role Virna claims to like 
most is that of wife and mother to 
little Corrado, her three-year-old 
boy. 

Of her co-star Frank Sinatra, 
Virna has this to say, offering the 
typical Italian shrug when dis- 
cussing a warm topic: 

“Frank Sinatra? What is there 
to say? I watched so many of his 
movies and when they came to me 
and said ‘Would you like to make a 
film with him’ I literally was 
speechless. I have so many of his 
records and to me he was always a 
symbol of what I wanted the Amer- 
ican male to be. Not what I thought 
he was, of course, but what I want- 
ed him to be: magnetic, animal, 
sensuous. That is Sinatra and it 
happens in his voice when he sings 
and in his acting when he makes 
love. Yes, I guess you would say I 
enjoyed working with him.” 
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ADVENTURERS—Tony Fran- 


ciosa and Virna Lisi co-star with 
Frank Sinatra in the Sinatra 
Enterprises-Seven Arts produc- 
tion, “Assault On a Queen,” 
a Paramount release opening 
are ro at the ...... Theatre. 


Still #20034/137 


in “Assault On A Queen,” 
which stars Frank Sinatra and 
Virna Lisi and opens ...... at 
the 33, osz6 Theatre. A Sinatra 
Enterprises-Seven Arts produc- 
tion for Paramount release, the 
film deals with modern piracy. 


Actors and Stars 


Mat iC 
TENSE ACTION DOMINATES 


the adventure for Alf Kjellin 
who has just shot Richard Conte 


Writer Rod Serling 
Squeezes Movie Script 


Into TV Schedule 


While many movie-goers cannot 
tell you the name of the screen- 
writer who was responsible for the 
film they’ve just seen, there is one 
writer’s name which is as popular 
and memorable as the proverbial 
household word: Rod Serling. Not 
only were Serling’s memorable tele- 
vision shows on “Playhouse ’90” 
generally regarded as among the 
best TV drama ever done, but his 
series “Twilight Zone” is on favor- 
ite lists of millions of viewers. 

Now, Serling has come up with a 
motion picture script, an infre- 
quent assignment for him, due to 
the busy schedule he still maintains 
for TV. The script was for the 
latest Frank Sinatra film “Assault 
On A Queen” which opens ...... 
BEREMOR tees acaters theatre. The film is 
a Sinatra Enterprises-Seven Arts 
production for Paramount Pictures 
release. 

“Virna Lisi stars with Sinatra,” 
said Serling in a recent interview, 
“and along with Tony Franciosa, 
Richard Conte and some other bad 
types, they resurrect a submarine 
from World War II and try to 
heist the Queen Mary.” 

Why has Serling been away 
from the large screen for a while? 

“Well, first television is a de- 
manding medium. Between ‘Twi- 
light Zone’ and my last series ‘The 
Loner’ with Lloyd Bridges, I didn’t 
have time enough to play with the 
kids. During the last few years the 
only other movie script I’d done 
was ‘Seven Days in May’.” 

“Assault On A Queen,” according 
to Serling, was a major challenge. 

“No one had been able to ‘lick’ 
the Jack Finney book, which was a 
best-seller a few years ago. It had 
been tried several ways. But I de- 
cided to make it a straight adven- 
ture film and it seems to have 
worked out pretty well. At least 
Sinatra tells me he’s happy with 
it. 

Now that “The Loner” has bitten 
the cathode dust, Serling says that 
he plans to get back into the movie 
script writing business with both 
feet. There are scripts planned for 
three major studios, according to 
the versatile writer. 

“I’m also trying to complete an 
anthology of short stories for a 
paperback publisher and there’s a 
play I’ve been trying to finish for 
the past seven years.” 

No rest for the weary. 


Are Not the Same For 
Star-Actor Richard Conte 


The best actors in the motion pic- 
ture business usually never make 
top movie stars, according to Rich- 
ard Conte, who co-stars with Frank 
Sinatra and Virna Lisi in “Assault 


On A Queen,” opening ........ at 
EHO few sneksi thes theatre. The film is a 
Seven Arts-Sinatra Enterprises 


production for Paramount release. 

“Stars are born overnight,” 
claims Conte, ‘because of some 
facet of their personality which 
clicks with the public. It can be a 
sexy pair of legs, a trick voice, or 
some chemical reaction. Suddenly, 
the fan mail begins to pour in.” 

It is then, says Conte, that the 
producers begin checking proper- 
ties to serve as the proper show- 
cases for the current public choice. 
Conte says he has known tremen- 
dously talented actors and actress- 
es who for years have been at the 
top of their craft and have never 
reached star status. 

“Many times,” according to the 
actor, “you’ve heard people say 
‘I’ve seen that actor in a hundred 
pictures but I can’t remember his 
name.’ Yet a new girl in a tight 
sweater will be remembered. 

“You may he the best actor in 
the world,’ Conte feels, “but that 
isn’t enough as far as the public is 
concerned. You must have some 
added quality which strikes you 
right off the screen. Either you 
have it or you don’t and if you do 
' —bang!—you’ve got it made.” 
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A LIVING LEGEND — Frank 


Sinatra, crooner, actor, and 
‘chairman of the board,’ stars 
with beautiful Virna Lisi in an 
off-beat adventure story, ‘“As- 
sault On A Queen,” a Sinatra 
Enterprises-Seven Arts produc- 
tion for Paramount release 
opening ...... Stthe! Cl ejccce 
Theatre. A tense drama of mod- 
ern piracy through the use of a 
submarine, it also stars Tony 
Franciosa, Richard Conte, Alf 
Kjellin and Errol John. 
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SINATRA AND LISI JOIN FOR OFF-BEAT ADVENTURE — Frank Sinatra and beautiful Virna 
Lisi join forces and star together in the Sinatra Enterprises-Seven Arts production of ‘Assault On 
A Queen,” a Paramount release opening .......... Ae DINE aie se cgee. 
play by Rod Serling “Assault” brings to the sereen a forceful and exciting story of modern piracy. 
A group of adventurers plot to rob the Queen Mary in mid-ocean with the use of an old German 
U-boat. Starring with Sinatra and Lisi is Tony Franciosa, Richard Conte, Alf Kjellin and Errol John. 


... Theatre. From a secreen- 


Frank Sinatra, Ksq.: Crooner, Actor, 
Chairman of the Board with a Living Legend! 


The audience sits hushed. Teenagers clasp each other’s hands, middleagers smile with reminis- 
cence and oldsters nod fondly. The Voice is at work, crooning his own special magic to each of 
them, each one convinced that the song is just for him. 


The audience is the same—the 
teenagers, the middle group and the 
older group, but the place is dif- 
ferent. No longer a night club or 
a concert hall, we’re in a motion 
picture theatre as a slim, dark man 
in uniform races for a train that 
he never catches. The audience 
sighs, collectively. They were rac- 
ing for the train, too. They were 
involved with the music. 

The crooner and the actor, the 
singer and the man running for the 
train are the same man, Frank 
Sinatra. Perhaps no other enter- 
tainer in the history of show busi- 
ness has ever had as multi-faceted 
a career and has cut across so wide 
a segment of the audience. As a 
New York dise jockey once put it: 
“Frank Sinatra is ‘The Chairman 
of the Board’.” And he is that—all 
things to all men, the top, the king, 
the class of the game. 

At 50, Sinatra has just completed 
his latest film, “Assault On A 
Queen,” which opens .......... at 
BHOot ares se sees Theatre. Starred 
with him are the Italian actress 
Virna Lisi who made a memorable 
motion picture debut popping out 
of a cake in front of Jack Lemmon 
in “How to Murder Your Wife,” 
and Richard Conte and Tony Fran- 
ciosa. The film was a joint enter- 
prise of Sinatra’s company, Sinatra 
Enterprises and Seven Arts and is 
being released by Paramount Pic- 
tures. 

The years roll by for Frank 
Sinatra and the pictures, too. Not 
all of them memorable, to be sure, 
but all of them carrying an authen- 
tic piece of the man regarded as 
the number one entertainer in the 
world. 

It’s a long way back from the 
days of Hoboken and gin mill sing- 
ing to the Pied Pipers and 'Tommy 
Dorsey to the hysterical girls at 
the Paramount to near oblivion and 
then Maggio in “From Here to 


Eternity.” All of it runs together 
in the mind when Sinatra’s name 
is mentioned. All of it and his two 
wives, Nancy and Ava, his children, 
his headline making, his brilliant 
recordings, his concerts, his motion 
pictures. 

On a recent television documen- 
tary, Sinatra summed up his career 
with CBS’ Walter Cronkite by pro- 
claiming that he’d been lucky to 
have been allowed to do what he 
loved and to have been paid weil 
for it, besides. Sinatra has always 
been a man to do what he loved 
and to not mind the consequences. 

His latest film, “Assault On A 
Queen” is in the Sinatra vein of 
“Von Ryan’s Express,” the adven- 
ture thriller with no holds barred 
and the audience at the edge of 
their seats. Sinatra portrays an 
adventurer who plots with others 
to resurrect a World War II U- 
Boat and pirate the Queen Mary 
as the luxury liner steams for Nas- 
sau in the Bahamas. Miss Lisi is 
an adventuress with similar lar- 
ceny on her mind who becomes 
romantically involved with Sinatra. 

Off screen or on, Frank Sinatra 
will continue to be a living legend, 
adding lustre to a distinguished 
career and even new facets each 
time around. 


8 

REVERSAL! Frank Sinatra, Tony 
Franciosa, Richard Conte and Errol 
John spent all day in the crowded 
confines of a submarine for a scene 
in “Assault On A Queen,” the Para- 
mount Pictures in Association with 
Seven Arts and Sinatra Enterpris- 
es production, opening at the ..... 
OM. 5 caewsieasy es When they strolled 
outside for a breathing break, 
Conte sniffed a few times and 
asked, “What smells?” 

“Fresh air,” Sinatra poker- 
faced. 
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THE MEETING—Frank Sinatra 
meets beautiful Virna Lisi in 
the Sinatra Enterprises-Seven 
Arts production of “‘Assault On 
A Queen,” a Paramount release 
opening ...... atithes ncn: > 
Theatre. A tense drama of mod- 
ern piracy through the use of a 
submarine, it also stars Richard 
Conte, Alf Kjellin and Errol 
John. “Assault On A Queen” is 
an off-beat adventure story with 
many exciting and unique 
twists in its fascinating plot. 
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Quiz Designed for 
Frank Sinatra Fans 


In honor of Frank Sinatra’s latest film, ‘““Assault on a Queen” 


TOW. DIARY Bb Tee ee ee ae cee theatre, we hereby offer 
a quiz based on Mr. Sinatra’s long and distinguished entertain- 
ment career. The answers to the quiz can be found at the bottom 
of this page. A score of 6-8 right marks you a dedicated Sinatra 
follower, 4-5 makes you an average Sinatra devotee and any- 
thing less puts you in ‘“‘The Beatles” crowd. 
1. What was the name of the singing group that Frank Sinatra 
joined when he fronted the Tommy Dorsey Orchestra? 
2. What was the name of Frank Sinatra’s first leading lady in 
the film “Higher and Higher?’ (A bonus for answering this 


one) 


3. You probably remember Mr. Sinatra’s award winning per- 
formance in “From Here to Eternity,”’ but can you remember 
the name of the character he portrayed? 
4, Who was the famous actress whom Sinatra married after his 
divorce from Nancy Sinatra? 

5. Sinatra has directed himself in one film. Name it. 
6. Name three films in which Sinatra appeared only as an actor 
and did not sing. Besides “From Here to Eternity,” of course. 
7. Name the young actress starred in a television serial with 
whom Sinatra’s name has been linked and name the character 
she plays in that serial. (One half point for each answer.) 
8. Name the principal members of Sinatra’s’ particular group 
of friends, known as the clan. There are four and you must get 
all to score. 


ANSWERS: 


1. The Pied Pipers 2. Marcy McGuire (Wasn’t that hard?) 
3. Angelo Maggio 4. Ava Gardner (That was easy) 5. “None 
But the Brave” 6. “Suddenly,” “Von Ryan’s Express,” ‘Kings 
Go Forth,” “The Manchurian Candidate” and many others. 
7. Mia Farrow, who plays “Allison McKenzie” on “Peyton 
Place’ 8. Peter Lawford, Sammy Davis, Dean Martin and Joey 
Bishop. 
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SYNOPSIS 


Mark Brittain (FRANK SINATRA), ex-submarine officer, and Linc Langley (ERROL 
JOHN), partners in a fishing charter boat business are out of funds and in debt. 
They agree to dive for a lost treasure off the coast of Florida for a group of 
adventurers. The off-beat group consists of a gorgeous Italian girl from Naples, 
Rosa Lucchesi (VIRNA LISI), who is financing the project and has a treasure map 
which has been in her family for hundreds of years. It shows, supposedly, where 
a galleon from the Spanish Armada went down with a fortune in gold bullion. She 
has acquired the services of two adventurers, Vic Rossiter (TONY FRANCIOSA), 
who has designing eyes on Rosa, and a former German U-Boat commander, Eric 
Lauffnauer (ALF KJELLIN). 

However, with Mark and Rosa, it’s practically love at first sight. As he explains 
it to Linc: ‘‘She’s in my gut so deep, we breathe together.’ 


On Mark’s first dive under the sea he comes upon a sunken U-Boat, instead of 
the Spanish galleon, which turns out to be a search for fool’s gold. The discovery 
of the U-Boat activates Eric’s mind and he comes up with a bizarre scheme. His 
plan is to put the sunken U-Boat in working operation and use it as a pirate 
vessel to highjack the Queen Mary for a fortune in cash and gold. 


Eric’s plan sounds great to everyone but Mark and Linc. Mark, however, because 
of his love for Rosa, agrees to go along with the daring plan. The U-Boat is 
brought to the surface and hidden. Eric sends for an old friend, Tony Moreno 
(RICHARD CONTE), an expert in repairing sub engines and equipment. The group 
works on the sub night and day. Everything goes smoothly except the relationship 
between Mark and Vic, when it becomes obvious that Rosa and Mark are in love. 


When the sub is ready for action, the modern-day pirates, five men and a girl, 
sail out to intercept the Queen Mary. Miles from the luxury liner, Linc, the radio 
officer on board the sub, makes contact with the Queen Mary and begs for help for 
H.M.S. Trident, a British submarine in trouble while on a vital, secret mission on 
Admiralty Orders. Linc claims the Trident needs a piece of machinery which the 
Queen’s engineers can produce. The Captain of the Queen Mary reluctantly agrees 
to delay his voyage, while three of the sub’s crew comes aboard to secure the part. 


Mark, Eric and Vic (dressed in the uniforms of British officers) take a raft to 
the now nearby liner and climb aboard. Eric leaves orders with Moreno to shoot 
off a dummy torpedo at a given time. As the holdup trio speak with the Captain 
of the Queen the torpedo hits the side of the giant ship. Mark tells the startled 
captain that the torpedo is merely a dummy—but a number of live ones aboard 
the sub will be launched next—unless the Captain and his crew allow the Purser’s 
abe to be rifled. Furious, the Captain decides, for the safety of his passengers, 
O agree. 

While the robbery is taking place, Mark discovers that a signal is being sent 
from an upper deck to a U.S. Coast Guard Cutter, which is appearing on the 
horizon. A dingy from the Queen Mary is acquired and the sacks of bullion and 
money dropped into it, and the three men prepare to make a frantic dash back to 
the sub. Before leaving Vic spots a woman passenger wearing a huge diamond 
ring. He tries to yank it from her finger and is killed by a ship’s officer. Mark and 
Eric get away, but in their haste the sacks of loot fall overboard and are recovered 
by the crew of the Queen Mary. 

They are still not out of danger as the Cutter will be in the vicinity and will 
certainly unload depth charges. Mark is horrified when Eric announces plans to 
torpedo the Cutter. For the first time Mark realizes that Eric, with the help of 
Moreno, has actually had live torpedoes in the tubes as well as the dummy one 
with the flash powder. 


Mark convinces Moreno of the horror of the plan, but the German is beyond 
reason. Eric intends to surface the sub and torpedo the Cutter. When Linc ap- 
proaches him to protest, Lauffnauer pulls out a gun and inflicts a flesh wound. At 
this moment the batteries start to weaken and the sub has to be surfaced. The 
Queen Mary has departed, but the Cutter lies in wait a few hundred yards away. 


When Moreno refuses to release the torpedoes at the Cutter he is shot and 
killed by Lauffnauer. Mark then hurls himself at the crazed Lauffnauer and 
succeeds in causing the torpedoes to miss the target badly. 


Mark, Rosa and the wounded Linc leave the sub and board a rubber raft, as 
the Cutter bears down to ram and sink the U-Boat. The psychotic Lauffnauer 
decides to stay. He stands in the conning tower opening, his eyes wild, his face 
a mask of madness, his triumphant smile in no way related to any kind of reality. 
The Cutter smashes into the sub. 


The three survivors of the ill-fated adventure escape towards shore in the 
darkness, but for how long is anybody’s guess. 
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cunning and guts. 
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OFF-BEAT ACTION-ADVENTURE STARS FRANK SINATRA AND VIRNA LISI — A tense and 
very different kind of film comes to the screen with Frank Sinatra and beautiful Virna Lisi as co- 
stars. “‘Assault On A Queen,” a Sinatra Enterprises-Seven Arts production for Paramount release, 
Theatre. It is a spine-chilling drama of modern piracy, in- 
volving a gang of larcenous characters who decide to rob the Queen Mary in mid-ocean. They res- 
urrect an old German U-boat and fit it out for the unusual and hypnotic mission requiring daring, 
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Column Items 


BURNING THE KANDLE—Irving 
Kandle, Paramount Pictures spe- 
cial effects man, proved an old 
adage when he worked on the new 
Frank Sinatra-Virna Lisi film “As- 
sault On A Queen.” The Seven Arts- 


Sinatra Enterprises film, which 
Paramount is' releasing opens 
shite cha Atethers. rea. theatre; 


Kandle was operating a flame- 
throwing machine to give the illu- 
sion of a fire blazing outside a win- 
dow. He miscalculated and a sheet 
of flame seared his face. The sec- 
ond time, his posterior was burned. 

“That,” commented Sinatra to 
director Jack Donohue, “is what I 
call burning the Kandle at both 


ends.” 


THE BIG “IFS”—On the Holly- 
wood set of “Assault On A Queen,” 
three actors of Italian descent, 
Frank Sinatra, Richard Conte and 
Tony Franciosa were taking their 
coffee break with another Italian 
import, Virna Lisi, the blonde love- 
ly who made a big hit in “How to 


Murder Your Wife.” “Assault” 
ODENS aicc sae AG EENO iccn, ake ote 
theatre 


Conte, ‘‘I’d never have left Italy.” 

“If they’d had Virna in the 
mafia,” said Sinatra, “I’d never 
have torn up my membership 
card! !” 

“Assault On A Queen” is a Sin- 
atra Enterprises-Seven Arts pro- 
duction, being released by Para- 
mount Pictures. 


A PEEPING TOM! Gorgeous Virna 
Lisi, already acclaimed in Europe 
as the sexy successor to Marilyn 
Monroe, was in the portrait gallery 
at Paramount Studios in Holly- 
wood being photographed for torrid 
stills for her latest film, ‘‘Assault 
On A Queen,” in which she stars 
with Frank Sinatra. The film opens 
tacit. aan ati the: 314.23 theatre. 

The sultry poses were so daring 
and provocative that the sitting 
was shrouded in secrecy to avoid 
any interruptions from curious 
studio wolves. Suddenly, in the 
midst of the sitting, a scraping 
sound was heard at the door. When 
it was opened, there stood a huge 
cat. 

“T’ve heard of peeping Toms,’ 
said Miss Lisi, “but this is ridicu- 


lous!” 


THE SHORT OF IT—Jazz musi- 
cian Oscar Law makes his film de- 
but in a straight dramatic role 
with Frank Sinatra. Virna Lisi, 
Tony Franciosa and Richard Conte 
in “Assault On A Queen,” opening 
sores capeene Atcthe....)ee ee theatre, 
The film is a Sinatra Enterprises- 
Seven Arts Production for Para- 
mount Pictures release. 

Law told Sinatra he was tired of 
living out of a suitcase, was giving 
up his musical career to stay with 
acting and was selling his entire 
fancy band wardrobe. He said he 
had placed a newspaper ad, read- 
ing: “Trombone player wishes to 
sell 28 sports jackets with one arm 
longer than the other.” 
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HAMMING IT UP! Paramount Pic- 
tures sound man, Stan Jones, has 
come up with an unusual ‘“‘sound”’ 
gimmick which he used to excellent 
effect in Frank Sinatra’s latest 
film “Assault On A Queen” now 
playineat the 2. i. theatre. 

Director Jack Donohue wanted 
a vicious fight between Frank Sin- 
atra and Alf Kjellin to sound as 
deadly as it looked, so Jones’ idea 
was utilized. A side of ham was 
hung next to a sensitive microphone 
and Sinatra, using boxing gloves, 
banged away at it with.a series of 
crackling blows. 

Later, the most explosive-sound- 
ing punches were synchronized 
with the visual blows on the screen. 
All of which caused Sinatra to 
quip: “Probably the first time in 
history that a real ham has stood 
in for an actor.” 

“Assault On A Queen” is a Sin- 
atra Enterprises-Seven Arts pro- 
duction for Paramount release. 


POINT-OF-VIEW! Frank Sinatra 
is accustomed to complimenting his 
leading ladies and his latest, Virna 
Lisi, who stars with him in “As- 
sault On A Queen” is no exception. 

When asked to compare the Ital- 
ian beauty to other of Hollywood’s 
top glamour queens, Sinatra said 
simply, ““Virna makes them all look 
like West Point cadets.” 

“Assault On A Queen” is a Sin- 
atra Enterprises-Seven Arts pro- 
duction, released by Paramount 
Pictures. It.opens.........- at the 
Besant aire theatre. 
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GIANT MERCHANDISING CAMPAIGN FOR DELL NOVEL 


The ingenious and exciting adventure story of “Assault On A 
Queen” is not only a headliner in screen entertainment, but also 
an important event in the publishing industry. Written by Jack 
Finney, this wild tale of a group of far-out fortune hunters in their 
quest for an easy buck via modern piracy provides the basis 
of a sensational merchandising campaign on a local as well as 


national level. 


The paperback edition, being issued and distributed in coordina- 
tion with the general release of the film, prominently credits 
Frank Sinatra and Virna Lisi as stars of the new “explosive film. 
Dell has also created special promotional items highlighting copy 
which prominently credits the film. This includes rack cards, win- 
dow streamers and eye-catching posters. These items are being 
distributed to thousands of book stores and retail outlets through- 
out the country. In addition, Dell will be spotlighting this paper- 


back edition in co-op advertising throughout the country. 


“Mf 


comes the most extraordinary adventure novel of 


all time...Ingenious... fantastic... exciting!” 


~HEW YORK REBALO TRIBUNE 


JACK FINNEY 


Be sure to participate in this sensational promotion opportu- 
nity. Here’s just some of the things you can do: 


@ Contact the Dell Publishing representative in your terri- 
tory to arrange for mutually-beneficial promotions. 


@ Set up a bookstall in your lobby for display or sale of 
the book with the cooperation of local retail outlets that are 
participating in this promotion. Publicize the book on your 
screen, giving full credit to cooperating stores. 


@ Rubber-stamp your message on pages torn from copies 
of the movie edition for saturation street and advance play- 
date distribution. 


@ Arrange with book stores and other participating mer- 
chants for prominent displays of the book to be combined 
with dramatic scene stills from the film along with suitable 
theatre and playdate credits. 


@ Give away free copies of the movie edition to the first 
people on line on opening day. 


@ Offer free copies of the paperback book as prizes for 
any contests you might arrange and distribute copies to 
editors and disc jockeys. 
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FLASH BULLETIN p 


DRAMATIC TABLOID HERALD 
SPELLS EXCITING ADVENTURE 


STICK UP OF QUEEN MARY 
_ IN MID-ATLANTIC BY six 
FAR-OUT FORTUNE HUNTERS 


FRARK RIM ATR ee . PIRGTE GARG 


AND REAL BOXOFFICE ACTION! | 


Generate that all-important enthusiasm and interest in the film 
and your playdate with this dynamic and excitingly-designed 
8’ x 11 Tabloid Herald. A powerful promotional item filled 
with copy and photo layouts highlighting the hard-hitting 
drama and action of the film, it will create added excitement. 

In addition to giving maximum impact and exposure to your campaign, this 


herald will also mean an important boost in boxoffice profits. 


This Herald has space to imprint your theatre name, playdate, name of your 
second feature or even an ad for a local merchant who agrees to distribute 


the Herald and share in the already low cost. 


$7.00 Per thousand F.0.B. Plant Imprinted at following prices 
First 1,000 ... $5.00. Added thousands, $3.50 Per thousand 
Over 4,000 $3.00 Per thousand—Folding—$2.00 Per thousand 
Rush Your Order Direct to HARRY K. McWILLIAMS 
405 Broome St., N. Y., N. Y. 10013 
Phone 212 CAnal 6-3335-6 for Rush Orders 
Shipping—by Parcel Post Special. 
We will bill you for postage charges. Large shipments by truck. 
Shipping charges collect. Check or money order 
must accompany order. 
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Suiatra Lisi / Assaujfw. Queen 


TECHNICOLOR PANAVISION 


Streamer: 15’ long, $21.50 each. Valance $2.15 per run- 
ning foot; minimum length 10 feet. 6’ by 3’ red, white and 
blue fan drapes with gold fringe: $5.75 apiece. Flag Wall 
Banner 9 x 12’. Single Faced $80.00. Double Faced 
$145.00. Badge: 50¢ each. Manufactured by National Flag 
and Display Co., 43 West 21st St., New York, N.Y. 10010. 


Order from your local branch of NATIONAL SCREEN SERVICE 
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PLO THE QUEEN 
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Accessories 


e REGULAR THEATRE TRAILER 


(Order from your local branch of Na- 
tional Screen Service) 


e FREE: RADIO SPOT ANNOUNCEMENTS 
Available is a FULL SET of RADIO SPOTS 
which effectively project all the action, 
adventure and excitement of the film. 
(Order from Paramount Pictures Field 
Advertising and Publicity Dept. — See 
coupon on back page) 
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DISTRIBUTE THE HERALD 


e Give them to your patrons prior to 
your playdate. 

Have merchants put them in bags 
and packages. 

Have a few youngsters deliver them 
door-to-door throughout your town. 
Have newspaper boys slip-sheet them 


HOW TO EFFECTIVELY : 


into the local newspapers. 

Place them on the windshields of 
Make an arrangement with the local 
milkman to deliver them with the 
milk. 

Place them on the counters of local 
shops. 

them to be inserted into coats and 
jackets while hanging in the check- 
Use as direct mailing pieces and 
take advantage of special bulk post- 


cars. 

Arrange with a local restaurant for 
room. 

age rates. 


Distribute to automobile dealers, 
auto supply stores and other outlets 
dealing in automotive services and 
products. 

Have a few students distribute them 
to their schoolmates before and 
after class sessions. 

Make them available to establish- 
ments where the younger generation 
congregates (candy store, bowling 
alley, amusement park, youth cen- 
ters, etc.) 
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BANNER 


DISPLAYS MATERIALS CHECK LIST 


e FREE: TV TRAILERS AND TELOP CARD 
—Color and Black & White— 
Available are TWO FULL SETS of TV 
SPOTS. Also available is a TV TELOP 
CARD. These trailers are available in 
color and in black and white. 

(Order from Paramount Pictures Field 
Advertising and Publicity Dept. — See 
coupon on back page) 


e@ SET OF 12 FULL COLOR STILLS 


(Order from your local branch of Na- 
tional Screen Service) 
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A-MAZE-ING ADVENTURE 


An attention-getting contest maze! 


a 


ae i ; | SW 


ms 


Mat 4X 


Here’s an unusual and highly effective way to ‘sell’ the kids in your commu- 
nity on “Assault On A Queen.” The maze, available as a four column mat 
(mat 4X), can be planted in newspapers and local organization tabloids. Us- 
ing the mat, large quantities can be reproduced for distribution to schools, 
Boy and Girl Scout troops, candy stores and wherever youngsters congregate. 
As a contest, have completed maze placed in barrel. Winners picked should 
receive guest tickets or any other prizes you can promote. 


Suggested copy: HAVE AN A-MAZE-ING ADVENTURE by putting yourself in 
the picture. Submerge with Frank Sinatra and Virna Lisi, the stars of ‘’AS- 
SAULT ON A QUEEN,” which opens ......... ot the 3 er Theatre. 
Follow this group of thieves through this underwater maze with the goal of 
sticking up the Queen Mary in mid-ocean. Inset is Maze Solution. 


THE NAUTICAL THEME 


ee ae ee 


FRANK SINATRA 
FAN CLUB TIE-IN 


Frank Sinatra fan clubs have 
been in existence for over 
twenty years. These Sinatra 
lovers are sure to have a local 
headquarters. Contact the 
president and have him come 
to your first screening to en- 


Use the intriguing and attractive 
nautical theme for your theatre front 
and lobby decoration. Contact local 
boat supply and clothing shops for 
cooperation and loan of appropriate 
materials. 

e Imprint the picture title on real life pre- 


servers or simulated ones which are hung 
in theatre lobby and from the marquee. 


from a neighboring store and display 
travel posters. 


@ Ship’s signal flags can be hung from the 
marquee and theatre facades. 


e@ Have all personnel dressed in ship’s offi- 
cers uniforms. 


e Contact a distributor of speedboats and 
small crafts for a display in front of your 
theatre. 


() 
| 
| 
e Arrange a display of travel luggage | 
() 


list his support. For a quantity 
of complimentary tickets, you 
can get the fan club to parade 
through town with signs say- 
ing “WE LOVE SINATRA in 
ASSAULT ON A QUEEN.” 
Sinatra club members may be 
delighted to deliver publicity 
material to media personalities 
and to take part in your stunts. 


SPECIAL ART 


Christiano draws great caricature of Sinatra and 
Lisi and other stars as they appear in “ASSAULT ON 
A QUEEN”’—suggested caption copy: 


Famed caricaturist Christiano gives his impression of the major 
characters in action in the Sinatra Enterprises-Seven Arts pro- 
duction of “Assault On A Queen,” starring Frank Sinatra and 
Virna Lisi and opening ...... arahe rey: Theatre. The 
Paramount release, filmed in Technicolor and Panavision, also 
stars Tony Franciosa, Richard Conte, Alf Kjellin and Erroll John. 
The film deals with six fortune hunters and their daring plan to 
stick up the Queen Mary in mid-Atlantic by using a re-floated 
World War II U-boat. 


Order Still 20034/Spec/X or Mat 2X 


“SEE” BOARD 


FOR LOBBY DISPLAY AND BOOKSTORE TIE-UP 


2 of the depths oF 
‘ ms errant anast 
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JACK FINNEY 


The paperback novel and the exciting plot of the film provides an excellent basis for the creation of a 
SEE board display in your theatre and for use as a tie-in merchandising item. Designed to highlight the 
book and the dramatic action scenes of the film, it will attract and create added enthusiasm for 
“Assault On A Queen.” 


The numbers of the light stills used and appropriate captions are listed below. The basic design and 
major art work (photo of the book) are available as 8 x 10 stills (Stills #20034/SPEC/XA and 
29034/SPEC/XB) from National Screen Service. Thus, duplication on the local level will be a simple 
procedure. 

Contact your local Dell representative and retail outlets for insertion of this easel display in windows 
and in front of counters. Tie-in could be highlighted with contest for free passes to the film. 


In “SEE BOARD,” scene stills included—Stills #20034/41, 95, 106, 110, 116, 117, 127, 143. 
—Order stills from your local branch of National Screen Service. 


SINATRA RECORD PROMOTIONS 


Contact your Capitol, Columbia and Reprise record distributors and rec- 
ord retailers for a big promotion on Sinatra albums. Entire windows and 
counters can be covered with Sinatra albums as well as your playdate 
information and stills. 

e Reciprocate with a big lobby display of Sinatra albums with A-Board 
copy crediting all co-operating record stores. 

e Promote a qauntity of Sinatra's latest Reprise single to be given 
away fo the first number of patrons on opening day. 

e Get your heralds distributed at record stores and stuffed into bags 
in exchange for a single pass to be given away with purchase of two 
or more Sinatra albums. 


DISC JOCKEY COOPERATION 


Sinatra is an old favorite with djs. You should find it easy to get coop- 
ation and enthusiasm on all Sinatra stunts and contests. 

e Get a dj to “Salute Sinatra” for a twenty-four hour period playing noth- 
ing but Sinatra records. The dj can broadcast from the lobby of your 
theatre ‘round the clock. 

e Listeners should write in a post card with their name and address 
for a drawing in order to win the latest Sinatra single or album and 
free passes. 

e Have the dj play a Sinatra record from one of his films. The first 
listener to call in and correctly identify the movie the song is from 
wins a pass. 


SINATRA MOVIE STILL CONTEST 


Interest a television personality or your amusement editor in running 
a contest where people identify stills from Sinatra's pictures in order 
to win passes and promoted prizes. Have them use one still a day in 
order to prolong the contest and build up interest. 


Some Sinatra Pictures: “Higher and Higher,” “Step Lively,” “Anchors 
Aweigh,” “ ‘Till the Clouds Roll By,” “Johnny Concho,” “The Man With 
The Golden Arm,” “Around the World in 80 Days,” “The Devil at 4 
O'Clock,” “Come Blow Your Horn,” “All The Way,” “The Pride and the 
Passion,” “Tender Trap,” “High Society,” “Suddenly,” “From Here To 
Eternity,” “Guys and Dolls,” “The Kissing Bandit,” “Oceans 11,” “Robin 
and the Seven Hoods,” “Marriage On The Rocks,” “Can Can,” “Young 
At Heart,” “Pal Joey,” etc. 


VIRNA LISI—THE NEW LOVE GODDESS 


Interest your amusement editor in a special Sunday feature on Holly- 
wood’s long line of love goddesses climaxed with a tribute fo Miss 
Lisi who is certainly well on her way to becoming another legend. 


BEAUTY SALON TIE-IN 


Get local beauty salons to run specials on becoming a blonde using 
stills of Virna Lisi without any direct or indirect endorsement. Give a 
block of passes to a chain of beauty salons that uses Miss Lisi in their 
ads with a credit to your playdate. Get them to use window and counter 
stills, too! 


FAMOUS SHIP CONTEST 


Here's a famous ship identification contest for newspapers and school 
newspapers. The entries received earliest can win guest tickets. 


1. Union Navy warship launched in 1862. The deck was only 18 inches 
above the water level. A. Lusitania 


2. A frigate scuttled by the Union and made into an iron clad called 
The Virginia. B. Nautilus 


3. A British liner sunk off the Irish Coast by a German submarine. 
1000 people were lost. C. Clermont 


4. Capt. Nemo’s ship in Verne’s “20,000 Leagues Under The Sea.” 
D. Bismarck 


5. A famous ship sailed by Clark Gable and later by Marlon Brando 
as Fletcher Christian. E. Merrimac 


. Fulton's first steamboat. F. Titanic 
. Sailed by John Wayne as the Captain who fought an octopus. 

G. Good Ship Lollipop 
. Captain Andy's ship in “Showboat.” H. H.M.S. Pinafore 


. The largest German warship in World War Il sunk by the British 
Navy. 1. Red Witch 


10. A ship made famous by Gilbert and Sullivan. J. Arizona 
11. A U.S. ship named after a state and sunk at Pearl Harbor. 

K. Monitor 

12. Shirley Temple's ship. L. Cotton Blossom 

13. Sunk on the night of April 14-15, 1912 after hitting an iceberg in 

the North Atlantic. 1517 were lost. M. H.M.S. Bounty 

ANSWERS: 7 2-E, 3-A, 4-B, 5-M, 6-C, 7-1, 8-L, 9-D, 10-H, 11-J, 12-6, 
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Another version of this contest is to reproduce stills and drawings of 
the famous ships of history for identification. 


STREET BALLYHOO 


Here is an attention-getting street stunt that is simple to arrange. Send 
a man through the busy sections of town dressed in a rubberized skin- 
diving outfit complete with face mask and flippers. A small sandwich 
sign should call attention to your playdate. The costume can be pro- 
-moted from a local sporting goods store. 


SPORTS STORE TIE-UP 


Skin diving, which plays a role in “ASSAULT ON A QUEEN” is one of our 
most popular water sports. Tie-up with local sporting goods stores for 
use of your stills in ads, windows and counter displays. Also, set up 
extensive lobby displays of skin diving equipment. 


BOAT SHOWS and REGATTAS 


Take advantage of Summer boat shows and regattas which attract 
crowds. Get your advertising material used and enlarge your stills. Get 
a rear view projection box placed in appropriate spot and use your 
TV trailers. Offer guest passes as a part of a boat show's grand door 
prize, 


SHIP MODEL CONTEST 


Arrange a ship model contest with your local newspaper and hobby 
stores. Entries should be exhibited in outer lobby of your theatre with 
photos of entrants with their ship models being made available to the 
press. The contest can be limited to the Queen Mary and luxury liner 
class or made general for greater participation. Promote a travel- 
minded prize, be it a trip or luggage. 


FRUIT BASKETS 


Work with a neighborhood gift store or shop that prepares baskets of 
fruits and candies for ship sailings or hospitals and have them make 
up a few in exchange for lobby credit. Present baskets along with open- 
ing story, stills, cast, credit and synopsis to critics and local VIP's. 


PASSPORTS 


Offer guest admissions to the first 10 people who present their pass- 
ports at the boxoffice on opening day. 


COAST GUARD PROMOTIONS 


Every effort should be made to enlist Coast Guard or Naval assistance 
in your campaign to utilize the sea theme. These services are constant- 
ly on the lookout for aid in recruiting drives and you can be of use fo 
one another. Special posters and banners should be prepared plugging 
both the Service and your playdate; also, a recruiting booth could be 
set up in your lobby with a display of disaster equipment along with 
a petty officer to explain same. 


LONGEST LIST OF TITLES 


Have a disc-jockey conduct a contest for lists of songs pertaining to 
the sea. The contestant with the longest list can win guest tickets and 
a promoted prize. Sample: “By the Beautiful Sea,” “How Deep is the 
Ocean?,” “My Bonnie Lies Over the Ocean,” “The Devil and the Deep 
Blue Sea,” etc. 


PICTURE PUZZLE 


A few weeks in advance of your opening get your amusement editor 
to run a drawing of a salt shaker sprinkling salt on a crown. Readers 
are asked to associate the drawing with a big upcoming movie. The first 
readers to write in guessing the movie title win promoted newspaper 
subscriptions, 


POINT THE WAY WITH COMPASSES 


Your local novelty jobbers and toy wholesalers carry stocks of inex- 
pensive compasses selling for less than three cents each. Buy a quan- 
tity and attach small tags with copy imprinted along these lines: 
“STEER A COURSE FOR HIGH ADVENTURE—‘ASSAULT ON A QUEEN’ 
STARRING FRANK SINATRA—Wednesday at the State Theatre” Distrib- 
ute via street ballyhoo and to editors and critics. 


SEA FASHIONS 


Summertime is the time for nautical fashions. Offer a fashion show on 
your stage at a matinee for women in conjunction with high style 
clothiers. Interest a local female TY glamour personality to host the 
fashion show to be telecast from your stage. 


SEAFOOD SPECIAL 


Arrange with a seafood restaurant for a Monday or Tuesday “Meal ‘n’ 
Movie” special where a specially priced ticket includes both. Send a 
news release to local columnists and media personalities who might 
talk about the special. 


SPECIAL LADIES’ MATINEE 


The ladies love Sinatra and are sure to flock to a special matinee of 
“ASSAULT ON A QUEEN.” Interest a local dj in broadcasting from your 
stage where he can interview and present prizes before the film starts. 
Promote door prizes from florists, perfumeries, lingerie shops, etc. in 
exchange for lobby credit. Arrange with teenagers for baby-sitting serv- 
ice in lobby in exchange for guest passes. 


LETTER WRITING CONTEST 


Via amusement editor or media personality, hold a letter writing con- 
test on “My Most Embarrassing Experience At Sea.” 


“QUEEN” A MARY 


Tie-in with the name of the luxury liner “Queen Mary” by holding beauty 
contest on your stage opening night. Promote prizes such as clothes, 
luggage, etc. An alternative would be to hold the contest prior to- your 
opening so as to enlist the “Queen Mary's” aid for publicity purposes. 
She can deliver your publicity material to newspapers. She can also 
ride a promoted craft (on wheels) behind a tow car and throw heralds 
to the crowds. Enlist the aid of a local television personality who can 
get the girls shown on local TV screens so viewers can write in their 
votes. 


PORTHOLE PEEP HOLE 


Make up a rear-view projection box for your theatre lobby using the TV 
trailers. Passers-by can look in via a porthole which promises action 
and adventure on exterior copy. 


FREE TRIP ON LOCAL LUXURY LINER 


If you are located on a bay, or near a river or lake where there are 
steamboats, excursions, and tourist trips, arrange for free trips for lucky 
ticket holders or contest winners. A charity or organization that ties 
in for your opening night local premiere might want to hold a gala 
dinner-dance on the boat in connection with your opening. 


LUGGAGE CONTEST 


Contact a local luggage retailer who will donate a new set of luggage 
in return for lobby copy and mention on the radio. Interest dj in an- 
nouncing that a beautiful set of new luggage is in your lobby. Patrons 
are invited fo lift the luggage and guess what is inside. At the conclu- 
sion of your playdate, dj will announce the contents. Most correct 
guesser wins the luggage. Runners up win guest tickets to your next 
showing. 


DRESS UP THEATRE FACADE 


The stills for “ASSAULT ON THE QUEEN” capture the excitement and 
high adventure of the film. Blow these up and cut out figures from 
posters to make a montage theatre facade that is a real traffic-stopper! 


SINATRA TV SPECIAL 


During the Summer, NBC-TY will rerun the much publicized Frank Sinatra 
special. Get your spots run before or after the special, if your playdate 
and budget make it possible. Get your local NBC affiliate to make men- 
tion of your playdate in local TY page ads. Interest them in sharing the 
cost of heralds. 
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